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BTI Payments receives Rs. 1500 Mn of Mafatlal launched Mohini range for women
Ahmedabad,
equity funding to expand its operations
Mumbai,
India: BTI Payments Private Ltd, ajoint venture between The BANKTECH Group
and funds managed by ICICI
Venture, today announced a
fresh round of capital infusion of Rs. 1,500 Million. This
round of funding is driven by
the existing promoter The
Banktech Group and India
Advantage Fund Series 4
managed by ICICI Venture.
K Srinivas, CEO and MD,
BTI Payments Private Limited,
elaborating on this landmark
said,“ATM density in rural India is one of the lowest at one
ATM per 20,000 people. Over
the last 5 years, BTI has been
building ATM infrastructure
in these underserved areas
to improve basic access to
semi-urban and rural populace of the country. We have
built a strong business over
the last 5 years by successfully deploying more than
5,100 india1 ATMs serving
close to 20 million customers
every month. The new capital will help us deepen our
rural presence and accelerate our roll-outs - doubling
our ATM network over the
next 18 months.”
David Glen, Chairman,
BTI Payments Private Limited,
said,“We are very happy with

the formidable presence BTI
Payments has built in the
White Label ATM space in a
short span of 5 years. We are
very excited with the vast opportunity that rural India offers which is accentuated by
the financial inclusion initiatives of government of India
and are confident of BTI Payments’ ability to scale up and
serve this market profitably.”
Prashant Purker, MD &
CEO, ICICI Venture Funds
Management Company Limited, said“Over the past 5
years,White Label ATMs have
established themselves as
the mostefficient and scalable model for facilitating
access to formal banking
channels for India’s large
population in semi-urban
and rural areas. BTI Payments
has developed unique competencies to provide banking access to these hitherto
underserved Indians with
high focus on customer service. Despite various efforts,
a large part of our rural population remains underserved.
This offers a unique opportunity for BTI to scale its operations from 5,100 ATMs to
over 10,000 ATMs over the
next 18 months, potentially
providing access to over 50
million customers. This we

believe is only the start in a
long journey to complete
the financial inclusion
agenda of the government.”
BTI currently has an installed base of over 5,100
ATMs covering 15 States and
the infusion of fresh equity
capital will help BTI
Paymentsdrive further expansion in existing and new
geographies. The company
targets to double the installed base of White Label
ATMs to 10,000 by March
2021.
india1 ATM – the White
Label ATM brand of BTI Payments is the second largest
White Label ATM network
and the 3rd largest rural ATM
brand in the country. With a
significant rural footprint
serving close to 20million
customers, india1 plays a key
role in the financial inclusion
agenda of Government of
India by providing critical
banking infrastructure for
India’s rural population. Going forward, the company
would continue with this
mandate and expand its
footprint in hitherto
unpenetrated areas, thereby
improving access to formal
banking channels for India’s
vast, underserved rural
population.

Mafatlal
Industries
Ltd.(MIL) has launched
‘Mohinee’ women’s wear
fabrics. Mohinee will be focused to complete the
wardrobe of a lady with all
kinds of her fashion requirements. The launch of
‘Mohinee’ range offabrics
took placeduring Mafatlal’s
Dealers & Agents Conference 2019by Chairman Shri
Hrishikesh Mafatlal during
19th to 21st August 2019 at
Fariyas Resort, Lonavala.
Shri Priyavrata Mafatlal,
CEO & ED, MIL stated that
Mafatlal fabrics are extremely popular with well
established brands across
the globe. So, we at Mafatlal
Industries, plan to foray into
the new but familiar areas in
textiles.
Mr. V. K. Maheshwari,
President & Business Head
of MIL stated that existing
core competencies of
Mafatlal are leveraged to
produce world class fabrics
in womens wear for B2C
business. As per him MIL is
already present into
womens wear segment
through B2B and the same
strength is now used in B2C.
Mafatlal is planning to
launch a complete array of
products comprising of
Dress and Blouse Material

New Delhi,

user on social platforms.
Social video advertising
spend will grow from $17.6
billion in 2018 to $56.5 billion in 2023 Â— a compound annual growth rate
(CAGR) of 26.3 per cent, the
report informed.
Social video’s share of
social advertising spend in
India was 24 per cent in
2018.
China’s social advertising spend will triple by 2023.
“Asia Pacific will replace
North America as the region
with the highest social advertising spend,” the report
added.
China already accounts
for 44 per cent of Asia
Pacific’s social advertising
spend.
“We expect it to grow
from $9.9 billion in 2018 to

RBI Board meeting underway,
focus on Jalan panel report
Mumbai,
A meeting of the RBI
Board is currently underway
to consider the Bimal Jalan
Committee’s recommendations on the Economic Capital Framework (ECF), or the
quantum of reserves the
central bank should retain,
as also its dividend payment
to the government, sources
said.
For fiscal 2019-20, the
government has estimated
a dividend of Rs 90,000
crore due to it from the Reserve Bank of India (RBI).
The Jalan Committee
had submitted its report to
the RBI Governor on Friday.
The report, which recommends transfer of surplus
reserves to the government
in a staggered manner over
three-five years based on a

DoT to appoint e-auctioneer
for 5G spectrum auction
New Delhi,
The Depar tment of
Te l e c o m m u n i c a t i o n s
(DoT) on Monday through
its request for proposal
(RFP) invited bidders to
submit applications for selection of an agency to
conduct the e-auction of
5G spectrum.
The tenure of the contract would be 3+1 years
for the Auctioneer (with
normal tenure of 3 years
and a provision of extension for 1 year by mutual
consent, if required), the
DoT notice said.
However, the guidelines for auction of spectrum in 700 MHz, 800 MHz,
900 MHz, 1800 MHz, 2100
MHz, 2300 MHz, 2500 MHz
and 3300-3600 MHz bands
will be announced separately, the statement said.
The auction will be
conducted in 22 telecom
service areas as per the decision of the government,
it added.
Telecom Minister Ravi
Shankar Prasad had said
the auction would take
place during this calendar
year.
The auction is expected to be India’s largest
so far, with 8,293.95 MHz of
airwaves expected to go
under the hammer at an
estimated total base price
of Rs 5.77 lakh crore. This is

$27.6 billion in 2023 Â— a
CAGR of 22.8 per cent.
China’s key social players
have acquired huge user
bases and will start monetizing them aggressively,”
added Tiwari.
Other social platforms
are now focusing on video
in Asia Pacific.
“While short video apps
were the main surprise for
social marketers in 2018,
players like Tencent, Twitter,
and Weibo are now also
growing their video advertising revenues.
“Their efforts to facilitate
the creation and distribution of video content on
their platforms have created
an environment that is more
conducive to video ads,” the
report mentioned.
—IANS

3.5 times the 2,354 MHz of
spectrum offered at the
previous auction in 2016,
for which the total base
price was Rs 5.63 lakh
crore.
The industry has, however, expressed apprehension about the higher reserve price for the 5G spectrum auction.
Last year, the regulator
Telecom Regulatory Authority of India (TRAI) had
proposed the sale of 20
MHz blocks of 5G spectrum in the 3,300-3,600
MHz band at a price of Rs
492 crore per unit. By this
price, an operator would
be required to pay at least
Rs 9,840 crore to buy 5G
spectrum on a pan-India
basis as the regulator has
suggested it should be put
to auction in a block size of
20 MHz.
For the 700 MHz band,
TRAI had suggested a 43
per cent cut to Rs 6,568
crore per unit as the spectrum went unsold in the
2016 sale due to high reserve prices.
Meanwhile,
rating
agency ICRA has said that
telecom operators are unlikely to bid aggressively
for 5G spectrum as the
pricing is too high.
Global rating agency
Fitch has also raised similar concerns.
—IANS

predetermined formula,
may be put on the Reserve
Bank of India (RBI) website
later for public access.
The Jalan Committee
was constituted to suggest
appropriate reserves that
RBI should maintain and
dividends it should pay to
the government. The Reserve Bank follows a JulyJune financial year and the
dividend is usually distributed in August after annual
accounts are finalised. The
RBI Board meet will approve
its financials for 12 months
ended June. With economy
facing a slowdown in key
sectors, the government is
looking at RBI dividends and
surplus to step up public investment and tackle funding gaps.

By Ravi Dutta Mishra

Mumbai,
Experts are seeing
fresh suppor t for gold
prices leading it towards
all-time highs in the international markets, even as
an escalation of the tradewar between the two largest economies, US and
China, saw the price of the
yellow metal rally 700-800
points last week.
Gold rose over 2 per
cent to a six-year high of
$1,537 on the Comex in
New York on Friday.
Kotak Commodities
head Ravindra Rao says he
won’t be surprised if spot
gold prices shoot past the
$1,950 per troy ounce level
to log fresh all-time highs.
“Gold prices are indicating that the global worries are still intact. This
worry has started since last
2-3 years, now that is escalating. If we compare gold
with S&P and gold with
bond yield, still the ratio is
very low, so gold has a lot
of steam left to go much
higher,” Rao said.
He emphasised that
gold’s next bull cycle is underway which might see
other asset classes, mainly
equities, get suppressed.
Indian markets have already seen several highs
since the US Federal Reserve announced a cut in
policy rate earlier in the
month.
Gold futures prices on
the MCX gained sharply on
Friday to touch record levels of Rs 38,821 per 10
gram.
“In a month or so we
can see gold per 10 grams
soar to Rs 40,000-41,000
but if the rupee does not

Business Brief
Enhance your flying
experience with SpiceJet
GURUGRAM,

Mr. V. K. Maheshwari, President & Business Head
of MIL, ShriHrishikesh Mafatlal - Chairman of MIL(
lighting the lamp), ShriPriyavrata Mafatlal, CEO &
ED- MIL, Mr. Milan Shah - Group CFO- MIL and Mr.
Sunil Shah, Agent for maharastra& Karnataka.
Fabrics underMohinee. The
fabrics will be sold through
conventional Two Tier Distribution Network across India.
There is no OTC fabric brand
available at PAN india level
for womens wear fabric in
taka form. He is seeing
ample opportunities in this
segment to grow and want
to be a most Preferred brand
in womens wear at Mid and
Premium Price points.
Gaurav Gupta,Vice President (Marketing & Sales) of
Mafatlal Industries Ltd.,
Nadiad stated, “ We are focusing
mainly
on
theenvironment friendly
and breathability of the fabrics for sheer comfort and

drapes. Our product mix is
developed in such a way
that
it
will
cater
requirementsof Premium&
Mid segments of the market.
We are coming up with the
multifiber concept which
will compriseof several new
generation fibers like Modal,
Viscose, Tencel, Linen, Flax,
Bamberg and many more.
Mafatlal’s legacy in
women’s wear is wellknown and it is recognized
as a remarkable player in
providing best quality apparel fabrics since 1905.
Mafatlal is carrying a legacy
of brand Shalini, which has
a prominent brand recall in
Blouse fabrics.

India driving more revenue After manic Friday, gold may
per user for social media firms cross all-time high: Analysts
As user growth on various social media platforms
in the key global markets
slows down, India is helping
social media players clock
more revenue per user in
the Asia-Pacific region, thus
driving the overall social advertising spend, a new report said on Monday.
According to Forrester,
global social advertising
spend will hit $165.6 billion
in 2023, up from $75 billion
in 2018 — growing at a
CAGR of 17.1 per cent.
“Asia Pacific and the rest
of world will grow fastest,
capturing the US and
Europe’s share of global social advertising spend. Asia
Pacific’s share of global
spend will increase from 30
per cent in 2018 to 35 per
cent in 2023, mostly thanks
to growth in China,” said
Forrester’s ‘Social Media Advertising Forecast, 2019 to
2023’ report.
“User growth is slowing
down across most of the key
markets in Asia Pacific except India. As such, key social players are now focusing on increasing revenue
per user to drive revenues,”
the findings showed.
Twitter has been experimenting with increasing its
ad loads.
“As a result, Japan, the
largest market for Twitter
outside the US, registered
35.1 per cent growth in its
revenue per user in 2018,”
said Meenakshi Tiwari, Forecast Analyst at Forrester.
In addition, with slowing
growth in the number of
social users, revenue per
user is the main way the social giants can drive revenues across key markets.
Value-added formats
like video have been the primary drivers of revenue per
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support then it might not,”
Rao said.
Gold prices are also
gaining owing to the
weakness of the rupee.
“Indian markets are
getting support even from
the depreciating rupee,
apart from the global uncertainties. The Indian markets are getting a boost
from the international
prices, as well as the rupee,” Rao said.
Owing to the measures
for economic revival announced by Finance Minister Nirmala Sitharaman on
Friday, some street participants are expecting a
strong relief rally in the
currency and equity markets, primarily owing to the
announcement on the rolling back of the controversial tax surcharge on foreign portfolio investors
(FPIs).
According to commodity analysts gold becomes
a safe haven whenever
there is uncertainty in global markets, and currently
it is also the dollar as the
US economy is performing
better compared to others.
So the “safe haven”
money is going into the US
currency and gold, an analyst said.
The trend in other pre-

cious metals has not been
anything like gold. Silver
has not seen such sharp
uptrend owing to the fact
that silver has 60 per cent
industrial metal properties.
“Silver does not catchup with gold in case of uncertainty but sometimes
follows the base metal, and
base metals are trading on
a weak note. Base metals,
like copper, lead, aluminum
and zinc, are all economically sensitive commodities which have fallen owing to the tension between
US and China”, Rao said.
“Silver has moved up
but not like gold. We feel
that silver might out-perform because of the goldsilver ratio when we see
how far gold prices have
gone higher when compared to silver. This ratio
has reached a historical
high now, so silver might
shoot up anytime,” he
added.
According to analysts,
while silver has more potential as compared to
gold, at a time of uncertainties, gold is the first to
react and silver follows.
(Ravi Dutta Mishra can
be
reached
at
ravidutta.m@ians.in)
—IANS

Not every luxury is expensive. The next time you
plan an air travel, opt for an experience beyond the ordinary with SpiceJet.
Flying experience is all set to get even better with
the country’s favourite carrier, SpiceJet offering a
plethora of innovative products and services. The airline is the first budget carrier to offer some of the most
alluring offerings such as SpiceMax seats with extra legroom, Priority Services and curated Hot Meals ensuring its customers an accentuated flying experience at
unmatched prices.
Mr. Debojo Maharshi, Chief Marketing Officer,
SpiceJet, said, “At SpiceJet, innovation and customer
centricity is at the heart of all our actions. Offerings like
SpiceMax & SpiceBiz-Business class at a reasonably low
price and Facebook Messenger’s ‘Chat Bot’ feature are
few such offerings which have been carefully curated
basis the evolving needs of the modern discerning flier.
It is our constant endeavour to push the limits at every
level of our services and offer the best-in-class experience that embodies our motto of ‘Red, Hot, Spicy’ every time they fly with us.”
Offering luxury and comfort at an unmatched price,
the airline recently rolled out its all-new business class
offering – SpiceBiz. Unbeatable value, greater comfort
and attractive pricing play crucial role as key
differentiators, making them the best-in-class offering
by any LCC in India.
Taking ease and comfort of the flier to the next level,
SpiceJet launched Facebook messenger’s ‘Chat Bot’
service that enables the fliers to Book a Flight Ticket,
Know Flight Status, Manage Bookings, Web Check-in,
Get Boarding Pass, Upgrade to SpiceMax and Browse
FAQs.

Realme 5 sale from Tuesday via
Flipkart, realme.com
New Delhi,
Chinese smartphone manufacturer Realme on
Monday announced that the sale of its new phone
Realme 5, exclusively on realme.com and Flipkart.com,
starts from August 27, 12 noon onwards.
The price range starts at Rs 9,999 for the 3GB RAM/
32GB storage variant. The 4GB/64GB model costs Rs
10,999 and the 4GB RAM/128GB storage variant is available for Rs 11,999. The Realme 5 sale also brings a host
of offers, such as complete mobile protection at Rs 99
on Flipkart.
In addition, Jio is also providing exclusive benefits
worth Rs 7,000 when customers buy Realme 5 on
Flipkart or realme.com. In terms of specifications, the
device sports a 6.5-inch HD+ (720x1600 pixels) display
with Corning Gorilla Glass 3+ for protection.
It is powered by the new Qualcomm Snapdragon
665 SoC and runs Colour OS 6.0 based on Android 9
Pie. The phone houses a quad rear camera setup with
a 12MP, an 8MP, a 2MP macro lens and a 2MP portrait
lens. On the front, it bears a 13MP selfie camera.

Gujarat Water Supply &
Sewerage Board
Tender Notice No. 12 of 2019-20
Executive Engineer, Public Health Works Division, First Floor,
Jal Bhavan, B/H Prabha Honda Show Room Near T.B. Tran
Rasta, Patan-384265, District: Patan Phone No. 9978406775.
Gujarat State invites Off Line Tender for Various 10 Civil Works
Total Amounting to Rs 35.66 Lakhs work. Contractor Tender
Issue Last Date : 12.09.2019, 16.00 p.m. hrs. & Last Date of
receipt of tender by RPAD/Speed Post till Date : 19.09.2019.
Receive Tender Fee by D.D. only details of Tender is put on
notice board of this Office and web site www.statetenders.com.
GWSSB reserves the right to accept or reject any or all tenders
without assigning any reason & Further any amendment shall
be viewable on website.
Water Supply Help Line No. 1916
No. DDI/PATAN/253/2019-20

CHANGE OF NAME
I have changed my old name
from MUHAMMAD ZEESHAN
ABDUL WAHID MEMON To
new name MEMON ZISHAN
ABDUL WAHID Add. 17,
Erum Residency, Opp. Sahil
Flat, Kalol, Dist-Gandhinagar
V045

CHANGE OF NAME
I have changed my old name
from MEMAN
MAHAMADELIYAS
JANMOHAMAD To new name
MEMON MAHAMMAD
IILIYAS JANMAHAMMAD
Add.Sedlai Vistar, At-Tharad,
Dist-Banaskantha
V045A

CHANGE OF NAME
I have changed my son old
name from DAKHS PANKAJ
SONI To new name DAKSH
PANKAJ SONI
Add. C-10, ChanchalBa Apt,
Jayant Park Soc,
Bhaduvatnagar, Maninagar,
Ahmedabad-50
1673

Disclaimer
Adverstisement
appeared in this News
Paper have not been
verified factually and
“WESTERNTIMES” does
not stand responsible for
the sales proposition.
CHANGE OF NAME
I have changed my old name
from MEMON AHMED
NOORMAHAMED To new
name MEMAN AHEMADBHAI
HAJINURMOHAMMED
Add. Saiyad Vas, Kalol,
Gandhinagar
1672

CHANGE OF NAME
I have changed my old name
from NITUBEN HANSRAJ
ARYA To new name
NITABAHEN HANSRAJ ARYA
Add : 05, Omkar Society,
Sabarmati, Ahmedabad
1671
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